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CHAPTKR I 
S'fATEMENT OF THE PROBLfD-'1. WHY CHOSEN? 
RELATIONSHIP AND ~WORTANCE TO PUBLIC RELATIONS 
Men like to believe that this is their world. Since they earn 
most of the family income, they rather naturally have thought that they 
are masters of the country's commercial fabric. Actually, men are the 
ones who scrape up the money; it is the women who spend it. In addition, 
most consumer goods are large~ designed for women, bought by women and 
used by women. This all goes to indicate the importance of today' s 
woman. On the one hand, woman is restless, energetic, dissatisfied 
and hence open to appeals that offer freedom, beauty, growth, or in a 
word - expression, and on the other hand, she is essential~ security-
loving, cautious, suspicious of deceit, and hence susceptible to appeals 
that inculcate in woman a sense of integrity and truthl. 
Hence we see the tremendous public relations potential of the 
growing homefront and the emancipated woman. What is the spark behind 
this great fire of woman's entrance and increasing influence in the world? j' 
,, 
Perhaps the answer lies in the field of the women's service magazines, 
wherein we can trace woman as a thinking creature, an influential person. 
Woman has come into her own and must be treated as such. She is no 
longer a fixture hidden in the kitchen, but has become an important 
1 NBC Research Department, What Are Big Girls Made Of? A Study 
Of The Woman IV1arket, June, 1948 
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element in our social structure. Her influence is seen not only in the 
family and in our social structure, but in future generations. 
Thus this thesis will attempt to describe the function of the 
women's service magazines in changing the attitudes of women, of creat-
ing new areas of interest for them, and in changing the patterns of 
their lives. It will be a study of the history and development of the 
women 1 s service field as exemplified by magazines specializing in 
"service" to women; an analysis of the sociological evidence describing 
the natur e and character of the emancipation of women over the past 
fifty years; and a presentation of woman and the women's service maga-
zines as a public rela tiona potential. 
Ill This problem has been chosen because it is a comparatively unex-
11 plored field in the realm of public relations. It is a land of golden 
opportunity that is just being realized by American business. It car-
ries a need for utilization of technique and approach to the new and 1 ter-
rific' public relations potential of the e nancipated woman. 
I. DEFI NITIONS OF TERl•IS USED 
'Emancipation' of woman. TI1is tenn, as it is used throughout 
this thesis, is not meant to imply the freedom or liberation of woman from 
paternal power in the smse that it has been regarded in the past. By 
the •emancipated' wonan, I mean the woman who has become more aware of 
the different . aspects of living, thereby increasing her effectiveness in 
the world about her. The freeing of woman to womanhood. 
Women's Service Magazines. This is the specialized group of four 
women's magazines devoted to 'service' for the American woman. Their 
3 
names and publishers are: 
1. McCall's Magazine; the McCall Corporation 
2. \'loman 1 s Home Companion; The Crowell-Golli er Publishing Company 
3. Ladies' Home Journal; The Curtis Publishing Company 
4. Good Housekeepi~; Hearst Magazines Inc.2 
and Periodicals, 
N 
CHAPTER II 
BRIEF S'lUDY OF' THE HISTORY AND DEVEIDPMENT 
OF THE WOMEN t S SERVICE r""'IEID 
In order to best understand the social, economic and other influ-
ences of the women 1 s service magazines on women and the home, let us go 
back to the very beginnings and trace the development and growth of this 
specialized field. 
Although there were several forerunner, such as Bower of Taste and 
the Boston Spectator and Ladies' Album, Godey's Lady's Book is considered 
the begi.rming of the women's service magazines. 1>1ost of the popular ma-
gazines of the early 19th century had pages devoted to feninine interests, 
but the few strictly feminine magazines that were published at that time 
met with little or no success . 
It was in 1828 that Sarah Hale was chosen editor of Ladies' 
Magazine, and the long campaign began for the improvement of female 
awareness. J.vfr s . Hale's main objective was ·' 11 to promote the education 
of my own sex.... There was not a volume (of badies' lVJ.agazine) which 
did not abouni in appeals, in argwnents, stories, songs, and criticisms 
bear .. ng upon this subject of femin!lne education .nl Mrs. Hale felt that 
education, which she advocated constantly •during her entire editorial 
career, was necessary, in order to "fit "-Cmen to be rational companions, 
instructive and agreeable friends, competent in the discharge of their 
1 Godey's Lady's Book, XCV; December let77 
4 
domestic 
1 . 
duties. 11 She intended the magazine to mrk the progress of 
I
, "female improvement" and to give woman an outlet for her 11 effusions. 11 
This policy, so well thought out, is one that guides the women 1 s maga-
1 
I 
zines of today. 
This 11La.dy Editor", as she called herself, filled the pages of her 1 
I' 
magazine with articles on education, health, timely conventions and hap-
penings, with always an eye to the improvement of women. She encouraged 
,. 
,I 
the women of her time to write, and published their articles in the magazine. 
She wrote about literature, fashion, the home, nature, and sin, always 
encouraging women to better themselves, but she did not believe in women 
taking over the strict duties of man. She felt that, even though woman 
I' 
I 
It 
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was not inferior, 11 she is now to be subjected to man ••• and thus •.• the goverri-
1 
ment ani tpe glory of the world, do in fact belong to him.... But, never-
theless, what man shall be, depends on the secret, silent, but sure influ-
ence of woman. 112 To illustrate her p rinciples she used the lives of out-
standing women of her day. She wrote articles advising -w:>men about mar-
riage, 11a work in preparation, intended as a 1 sure guide' in the diffi-
cult path of matrimony . 113 She continued her fight for female education, 
determined to give other women the chance ffi e could not have. 
At the same time that Hrs. Hale was editing Ladies 1 1-Iagazine 
in Boston, a young editor named Louis Antoine Godey began publishing 
his Lady's Book, in Philadelphia. Godey becwne interested in Mrs. Hale's 
work and in Dec~-n.ber 1836 the two magazines were consolidated. Hrs. Hale 
1 I. W. Entrikin, Sarah Josepha Hale and Godey1 s Lady's Book, 
Philadelphia, 1946 
2 La.die s 1 Hagazine, V, A Chapter From Our Book of Thougl:lts, 1932 
3 Ladies 1 Iv'la.gazine, VI, June 1833 
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became editor of Godey's Lady's Book and did not take her leave of the maga -
zine until Decffaber 1877, after fifty years of editing. 
The circula. tion of Godey' s ha.d risen from 17,500 in 1839 to 
500,POO in 1869. During this period we see the beginnings of various de-
pa.rtments '\ttlich are so well developed in the women's service magazines of 
today, some of them being beauty, health, fiction, features, homemaking, 
1 
and home-decorating. vle see the habits and customs of the period, and abov; 
all, the progress of women. 
Some of the things !'Irs. Hale, through Godey' s Lady's Book, is res-
ponsible for are; Thanksgiving as a national holiday, schools and colleges 
for women, especially the organization of Vassar College, housekeeping as 
a dignified profession, founding the first society for the advancement of 
women's wages, better working conditions for women, reduction of child 
labor, the day nursery, public playgrounds, ·the first women medical mis-
sionaries, raising the money to finish the Bunker Hill lvlonument, and she 
was the first woman editor in the country. 
About the time of Sarah Hale's death many new women's magazines 
were springing up, with a definite eye to service for VPmen. Their 
start was slow, but wi. th many innovations and new ideas they emerge d 
into the large mass service magazines of today. They ha. ve enlarged and 
improved upon, and benefitted from, the policies of Godey1 s Lady's Book. 
One of the first of these pioneering 1.0agazines was the Ladies Home 
Journal, which became, through the untiring energy and zeal of one Edward 
Bok, one of the leading women 1 s service magazines of today. The Journal 
was original\f a small section of The Tribune and Farmer, dedicated to 
the interests of women and written by Louisa Knapp , the wife of Cyrus Curtis, 
editor of The Tribune. Because of its popularity, Curtis decided to pub-
lish it as a separate monthly supplement. 'fhis first issue of the Ladies' 
Home Journal appeared in December, 1883, and it contained articles on cook- I[ 
ing, homecrafts, domesticity, fashion, care of children, and an illustrated 
serial. This new magazine was extremely successful and reached a circu-
lation of 25,000 its first year. 
In 1889 Edward , Bok became editor of the Journal. He immediately 
set to work building up the magazine by various and daring ventures. He 
used the question or survey technique to bring the readers closer to the 
ma.gazine, and offered pri. zes for the best answers to his questions. WChmen 
began to write to the magazine for all sorts of advice in personal and do-
mestic matters, and thus came to depend on it as a friend and consultant. 
The earliest issues would amuse readers today, with their stiff 
format and curious illustrations, but they were paving the way for the 
more colorful and varied service magazines of today. Important represen-
tatives from every walk of life were brought in to discuss their fields 
and thus influence and improve women and their homes. At the turn of the 
century color in printing received its start. It was confined at first 
to the cover and soon afterward it was used in advertising in the body of 
the entire periodical. 
Edward Bok retired in 1919, after introducing 1nany innovations and 
giving the magazine finn ground to iread on, and Barton W. Currie took his 
place as editor. By this time the Journal had reached the two and a half 
million subxcription mark and advertisers were paying the price of $9 ,000 
a page. Loring A. Schuler succeeded Currie in 1928, and in July, 1935, 
Beatrice and Bruce Gould assumed editorship. 
7 
In 18'73 another service magazine began its career in Ohio. This 
/i was the Woman 1 s Home Companion. 
I' 
Its development was similar to the Journal II 
I 
and the other women's magazines of the time. It started as a thirty-two 
page bi-monthly magazine and in 1896 became a monthly with a special cover 
design. Arthur Vance became editor in 1902. Several years later the Com-
panion became part of the Crowell Publishing Company, which changed its 
name to the Crowell-Collier Publishing Company in 1939. The offices moved 
to New York City in the early part of the twentieth century. During this 
period many changes took place in the fonnat. 'l'here was a tremendous 
increase in illustrations and many new departments were created. 
In 1911 Gertrude Battles Lane became editor and she remained with 
the Companion until 1940, "While the circulation went from 7Z7 ,000 to 
3,500,000 • She crusaded for such things as packaged groceries, and 
. 1 against child labor. She started the Companion's Better Babies Bureau, 
I 
! and encouraged reader correspondence. In the middle thirties the Reader-
Reporter panel was introduced and in 1942 .the Companion Poll was started. 
Good Housekeeping was founded in Holyoke, Massachusetts in 1885 
by Clark W. Bryan who claimed it v.;as 11 conducted in the interests of the 
higher life of the household," and designed 11 to produce or perpetuate 
perfection, or as near unto perfection, as may be obtained in the house-
hold." The magazine was bought by the Phelps Publishing Company in 1900 
and a year 1a. ter the Good Housekeeping Institute was installed as an edi-
torial department designed to provide accurate information on problems of 
home economics. Laboratories and kitchens were set up for testing and have 
continued as a special service for producer and consumer alike. In 1911 
the magazine became the property of Hearst ~~gazines, Inc., and the 
I, 
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offices were moved to New York. Here, in 1912, the Good Housekeeping 
Bureau was instituted under the direction of Dr. Harvey Vl. Wiley, of the 
u.s. Department of Agriculture. This department began then, and carries 
on to a greater degree today, investigation of foods, pharmaceuticals, and 
other products. In succeeding years many other departments were added to 
the n:a.gazine, including fashion, beauty, decorating, the Baby Center, and 
in 1945, the building forum, devoted to home and community planning. 
The magazine which completes the women 1 s service group, HcCall' s 
will be discussed in its entirety in the next chapter. 
Thus we see the great influence these service magazines have had, 
through their general content and crusades, upon the education and edifica-1 
I 
tion of woman and the home. They have brought about a tremendous change 
in woman by bringing her out of the kitchen and by making her a thinking 
creature, an influent~l person. In the nineteenth century woman had two 
roles; she was either hidden in the kitchen, or she was a pretty wife on 
display. The women 1 s serVice magazines have helped to coordina. te her as 
a homemaker and as a woman. They have done as Mrs. Hale hoped to do in 
Godey 1 s Lady 1 s Book -- "to fit women to be rational companions, instruc-
tive and agreeable friends, competent in the discharge of their domestic 
duties."l They have done more than that; they have given woman confidence 
in herself so that she is no longer a helpless creature. 
The woman's service magazines, through their crusades, have raised 
and created better standards of living, by crusading for such things as the 
Pure Food and Drug Act, which was passed in 1904 through their efforts. 
1 I. W. Entrikin, Sarah Josepha Hale and Godey 1 s Laqy's Book, 
======~=-~ad~h~~9~~ ==========================================±=======~ 
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They have dignified education for w::>men and they were instrumental in 
creating the first women's colleges. Articles on the home increased woman's 
interest in household drudger,y and made it a dignified profession, a 'do-
mestic science. 1 She began to cook her food in new and attractive ways 
through recipes in the service magazines, and to decorate her home in a 
more becoming manner. She learned better care for her children and groom-
ing for herself. She was instructed in natters of marriage and medicine, 
for it was in the women's service magazines that articles first appeared 
on sex and disease; subjects that were previously whispered behind closed 
doors or not mentioned at all. By learning of these things, woman could 
take the necessary precautions or notice symptoms in tline, saving time, 
money, and most important, life. In a later chapter I shall discuss the 
sociological evidence which describes the exact nature and character 
changes of women in past years. 
I 
I 
,, 
I 
II 
---- j _______ _ ll 
CHAPTER III 
SPECIALIZED S'IUDY OF McCALL'S MAGAZINE 
I. HISTCRY 
The early history and circulation figures of :t-'lcCall' s are extreme-
ly hazy. If the reader can supply any of the facts missing from the fol-
lowing history it will be greatly appreciated. 
According to Trow's Directory of New York for 1870, the founder 
of McCall's was James McCall, formerly a tailor who had come from Scot-
land, penniless, but filled wi. th zeal and the hope to make a success in 
America. He was listed in the Directory as 11James,M~Call, }fachines, 
543 Broadway": the word 'machines 1 referred to the equipment he used 
for making dress patterns. HcCall' s hope was to produce paper patterns 
to enable women to make clothes for themselves in the latest styles of 
the day. This idea was not only new, but it was also something the 
public wanted, and his pattern business grew and exp:~.nded rapidly. 
By 1875 he moved to larger offices at 46 East 14th Street, and soon took 
over an entire floor of the building. However, oven.Qrk soon caused a 
breakdown in McCall's health and he was forced to sell his plant. 
Soon after McCall had set up his pattern business he realized the 
need of bringing it before the public eye. He decided on a simple eight-
page fashion monthly called The Queen, for he was designing clothes fit 
for a queen. Since Volume I Number I of The Queen is not known to be 
in existence, we have no knowledge of when it first appeared. In Trow's 
Business Director.r of 1884, there is a listing of The Queen, but according 
to a framed statement rendered in December 1884 and now in McCall's pos-
session, The Queen had at that time an average circulation in excess of 
300,POO. 
Patterns were a great circulation inducement at this time as we 
see in Dr. Frank L. Mott' s History of American Hagazines: 
"In the 18801 s free dress patterns were the great circulation 
inducement among women's magazines, and Arthur's Home l1agazine, 
having no pattern designers of its own, relied first on Butterick, 
which it reproduced in four pages of its advertising section. In 
1888 it adopted the lYicCall Patterns and actually stapled into its 
own numbers James l·1cCall & CompanY's monthly pattern and fashion 
periodical called the QUEEN, then in its fifteenth volume -- although 
I' 
lj 
I 
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I 
it had to fold the QUEEN's pink quarto pages to fit them into its own 
octavo size. A few years later it got the (JJE:i!N on its own regular 
pages, although still in pink. About this time it was offering $3.00 1 
worth of l'lcCall Patterns as a premium with a $1.50 yearly subscription. 1 
This "stapling in of the Queen" to which Dr. Nott refers, was only 
a temporary measure used during the latter part of 1888. In 1889 and 
until 1892 the fashion supplement prepared by James HcCall & Company was 
bound into each issue of "Arthur's, but this was entirely separate and 
apart from The Queen. 
In 1885 May Manton (Mrs. George H. Bladworth) was made editor of 
the Queen and Mrs. James 11cCall became president of James lvicCall & Company. 
- :1 
Under the new editor The Queen became recognized as a great authority jl 
,I 
1: 
in the world of fashion, for May J.Vmnton was as influential then as Hattie 
Carnegie is now. 
During the years 1885 to 1893 James HcCall & Company went through 
a series of ups and do\Cls and in 1890 the company was reorganized with 
George H. Bladworth as president. He changed the name to '!'he He Call 
Publishing Company and a year later The Queen became 'fhe Queen of Fashion. 
12 
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But difficulties continued; and late in 1891 Page and Ringot acquired 
the company. 
In 1893, at the end of the panic, James A. Ottley, a man of great 
ability, bought out the company and started it on the road to success. 
He was elected director and secretar.y-treasurer in 1894, and in August 
of the same year the first fiction story made its appearance in The Queen 
of Fashion. This was the result of a contest for a $10.00 first prize. 
The year 1896 was a year of firsts for The Queen of Fashion. In 
July the magazine published its first photographic front cover and in 
August the first full page advertisement appeared, describing ALMA , a 
Canadian College for women. 
In September 1897 the name of the magazine was changed from 
The Queen of Fashion to McCall 1 s ~1a.gazine. The change was gradual; 
both names appeared on the cover until 1903 when The Queen of Fashion dis-
appeared completely. 
By 1899 McCall's circulation had reached 80,000 copies monthly; 
the single copy was priced at five cents and a yearly subscription cost 
fifty cents. With every annual subscription a free McCall's pattern was 
given, which was called "The McCall Bazar Pattern." McCall's was also 
using colored plates, carrying two pages of color in every issue. At 
the turn of the century lVIcGall's circulation had reached 185,000 and 
ten years later it had jumped to 1,012,062. 
From 1893 to 1913 The lvlcCall Company was holding its own very 
nicely. In 1910 they published the co~olete sheet music for an original 
composition, 11HcCall 1 s }fagazine lvJ:arch and T\vo Step, 11 by Kathleen A . 
Roberts The publication of sheet music in magazines was a popular 
II 
14 
feature at the time. In 1914 ''The McCall Book of Fashions" was available 
for only five cents ltben purchased with any fifteen cent r1cCall Pattern. 
This was a 100-page volume filled with several months 1 advanced styles. 
In the same year HcCall 1 s announced its "If I Were Editor" contest in which l 
. I 
fifteen cash prizes were offered for "suggestions and criticisms which 1 
seemed most helpful." This contest provided lvlcCall 1 s with abundant in-
fonnation about its readers: reader research has played a significant 
role throughout the magazine 1 s entire history. 
In 1913 Mr. Ottley and his associates, because of necessary changes I' 
II 
II 
I 
in equipment and editorial quality, sold out to White, Weld and Company, 
bankers, who installed Mr. Edward A. Simmons as president. For the next 
two years the company contined to get deeper into debt and to lose the 
'I ~ I 
favor it had gained with the public. At this time the average paid cir-
culation of McCall's >vas, according to the A.B.C. audit, 1,254,576. The 
newsstand and subscription price remained the same, and a free pattern 
was given to each subscriber. In September 1915 Simmons resigned and 
Allan H. Richardson became president. By 1918 the subscription price 
had risen to $1.00 a year and a single copy was then ten cents. In 1919 
Francis Hutter devised a plan for placing the instructions on patterns 
in type by offset printing, which gave birth to the McCall Printed 
Pattern. 
In 1917 three men of long publishing experience took over the 
:rmnagement of the company: Mr. Henry J. Fisher, formerly general manager 
I I tion manager of Crowell; and Mr. R. C. Wilson, for.merly advertising 
rna The American Magazine. 
of the Crowell Publishing Company; ~Ir. Oliver B. Capen, fonnerly circula-
I 
I 
II 
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William B. Warner as president and administrative head of McCall's. Mr. 
Warner was a young man of wide mercantile experience and he realized that 
the successful merchandiser of any product must sense the needs of his 
potential buyers before they themselves were clearly aware of them. This 
was particularly true of the publishing business, where trends and shifts 
must be translated into terms of the public interest. 
The year 1919 marked the beginning of the present management of 
HcCall' s and the beginning of a period of radical changes in the interests 
and attitudes of the American woman. Because of changes in policy it also 
marked the beginning of NcCall 1 s large circulation gains and large ad-
vertising gains. 
Because of the war new opportunities arose in every field. There 
were sharp adjustments made in our economic life; labor-saving devices 
were coming into their own; and prepared foods had made their entrance. 
It was at this time that the new McCall Printed Pattern was introduced 
to the 111cCall reader. 
On April 16th, 1920 , the McCall Company cut the first stencil on 
the new Speedaumatic Multimailer ¥~gazine Addressing System. McCall's 
was the first magazine to use the Speedaumat metal stencil. 
In March, 1921, we find the first four-color fashion pages in 
McCall's. This was important because the reader was then able to foresee 
what the clothes they made would look like when they were finished. 
I 
,I 
'I 
I· 
A superficial observer might have concluded in 1919 that American I· 
women were prepared to abandon domesticity and that outside activities woulJ 
gradually lessen their concern for their homes. But the publishers of 
McCall's in acquiring the property at that time were making a gesture of 
16 
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faith that this would not happen. They believed that the numerous and 
most socially valuable women -- the great middle group of wives, mothers 
and homemakers -- would continue to find their chief satisfaction and their 
chief means of constructive self-expression in home and family life. But 
they also believed that these women would not revert to narrow, self-
centered and tradition-bound methods; that they would want constantly improl 
I 
ving standards of efficiency in their work; expert guidance; more color and 
variety and the stimulation of outside viewpoints. 
With this picture of the future in minds, William B. \'iarner and his 
associates set out to make their publication definite in personality. 
lVIcCall 1 s Magazine was to be a service magazine, bringing to its readers 
material 'Which they could actually use in their day to dey problems. It 
was to be alive to changing conditions, edited by specialists who were in 
close touch with the average woman's needs, arrl who knew how to make the advice 
practical. It would have variety. It 'WOuld emphasize the dignity and value 
of the homemaker's job. I t would keep a middle course between ultra-
conserva tism and specious smartness, be always modem and forward-looking 
in tone without exaggerating the importance of superficial trends. 
The ste.dy increase in reader demand for McCall 1 s sine e 1919 is the 
best evidence of the success rbich followed the carrying out of this policy. 
Coming into direct competition with well-established and larger magazines 
in the same field McCall's made a definite place for itself on an appeal of 
quil..ity and service. 
A study of McCall's l•Iagazine as it exists today reveals the immense 
improvements made in style and format. Its fiction and departments show how 
it is doing for the homemaker of these days exactly what it set out to do 
II 
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twenty-one years ago. It is helping her to increase her efficiency and t o 
enjoy her leisure. 11cCall 1 s of today i s evi dence that the institution 
behind it has kept faith in its trusteeship of service to its readers.l 
In 1920 the McCall Company celebrated its fif tieth birthday with 
II 
I. 
an issue called the "50th Anniversary Number", which was dedicated to the II 
achievements of womankind during the past fifty years, and edited by six 
II 
outstanding women. 
With the increased progress being made in the printing field and 
the large increase in circulation, it became necessary for The HcCall 
Company to expand their manufacturing f acil ities and in 1923 ground was 
broken for their new pant in Dayton, Ohio. William S. Robinson became 
general manager for the Dayton plant and in 1924 the first magazine was 
printed there. In the years following, the Subscription and Pattern de-
pa.rtments \-Tere also moved to Dayton, and The iJicCall Company acquired Redbook 
and Blue Book Hagazines. The comp3.ny entered into commercial printing and 1! 
I! at present prints such magazines as Popular Science M0nth1y, Newsweek, 
Outdoor Life, The American Girl, and many others. In 1928 l>icCall' s began I! 
C• II ~~-
II 
mixing and manufacturing their own inks to be used in the publications. 
culation was now 2, 207, 723. 
II 
At the t:e 1::8w::1:w:t:~:: ::r:P::i::~ ::i:: ;~::l~i::a::~- ~~ 
lishing history. 
During the succeeding years we find circulation rising and many 
1 Clifton Krausz, A Brief History .of McCall's l~gazine, (12 page 
outline, unpublished), McCall's fiiagazine, New York, 1949. Beginning four 
paragraphs back "A superficial observer ••• ". 
II 
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innovations taking place in The McCall Company. Such things as the Reader 1
1 
Research Division were established, covers changed from illustrations to 
natural color photographs, and 'f:he McCall Company became The McCall Cor-
poration. 
If James l"icCall were alive today he would be amazed at the tr~-
mendous organization that has grown out of the zeal and hopes he put 
into his small tailor business and his eight-page fashion magazine, for 
today HcCall Corporation is ranked among the leading publishing houses 
of the world. 
I 
I 
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II. EDITORIAL POLICY 
McCall's editorial policy today is just what it set out to be many 
years ago. It is, to help woman increase her efficiency and to enjoy her 
leisure. While the women 1 s magazines at the tum of the century were com-
It 
paratively simple versions of day-to-day l i ving, they played a very definite 
part in the social structure of the times. Through editorial campaigns 
we find public menaces disappearing and various health acts and women's 
causes being advocated. 
The character of these magazines was one of change, but it was 
always a progressive change. They featured such things as a serial, sev-
eral short stories, delicate editorials on manners and morals, essays on 
homemaking (food, sewing, gardening, family care, etc.). 
\'lith the change of editors came a change in editorial program, 
but not policy, for they had one aim but different means of accomplishing 
it. We find many well-known authors: Harold Bell \'/right, Temple Bailey, 
Louis Joseph Vance, ·iargaret Pedlar, Rudyard Kipling, \iilla Cather, Zane 
Grey, and a host of others. 
In June of 1921 a page for the lovelorn, entitled "The Heart of 
Woman, 11 was established. In March, 1922, we see the beginnings of the 
Gene Stratton Porter Page, which became the most widely read page in 
America at the time. Religious authorities contributed ser.mons on various 
religious subjects. Leaders in the medical profession wrote articles on ._ 
their chosen field. All in all it was quite a mixture of all the facets 
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th~t made up the life of those times. 
In 1926 a new department called 'rwhat 1 s Going On In The World" was 
added, which consisted of various reviews on art, literature, international 
affairs, religion, music, and so forth. By 1928 McCall's was one of the 
most unpredictable but colorful magazines in the women's field. It opened 
new fields in the editorial realm which the other magazines were to follow. 
Otis Wiese felt that the big name policy of the twenties was out-
moded. He felt that a new group of writers was coming along with works 
that would add vitality and variety to the magazine. Dorothy Parker wa s 
given a monthly pag e in 1928 and Heywood Broun and Alexander Woollcott 
were added to the list of contributors. Mary l-'Iargaret McBride, Selma 
Robinson and Dorothy Ducas were just a few of the young contributors 
who made their appearance at t hat time . The editor 1 s page gave way to time-
ly a r ticles by authors such as these. 
About this time McCall's int roduced the modern magazine 11blurb 11 
to replace the essays that were being used to gi ve the reader some idea 
of the plot. 
Starti ng in 1930 and continuing to the present time there appeared 
in McCal l's series of articles dealing with situations in foreign countries. 
1 The first of these was entitled, 11Heet The Smiths of Russia," which was 
reported by HcCal l 1 s foreign correspondant. This was something very new 
at the time, but is common practice in periodical editing of today. It 
extended the range of s ub]JJect matter tha t was pres en ted in a woman' s mag a-
zine; a policy that paid off in mounting sales. 
In 1932 the revolutionary three-way make-up, three magazines in one, 
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11 was introduced in McCall's Magazine. This new plan of dividing the Maga-
zine into three separate sections increased reader traffic by showing the 
women where each thing was and thereby making it easier to read. The 
sections each had their own separate cover and were entitled: 1-'IcCall' s 
Fiction & News, McCall's Homemaking, and McCall's Style & Beauty. In 
the first section, Fiction & News, were found short stories and serials, 
a new complete novel each month by best-seller authors, movie reviews, 
National Newsletter, and other important reports. In McCall's Homemaking 
were found tested ideas for improvement in the home, including foods, 
home ap~liances, hospitality, health, housing, decoration, child care, 
gardening, and new techniques for the kitchen and the entire horne. HcCall's 
l.r incidentally was the first to dignify homemaking by giving it a separate 
In the third section, Style and Beauty, 1-fcCall' s :1 section in the magazine. 
II presented new styles, and suggestions on grooming, hair, health, cos-
metics, hats and accessories. 
With the coming of the New Deal, 1YlcCall 1 s, in 1933, started pub-
lishing articles on political and economic subjects that were of timely 
interest to its public. The World Economic Conference was covered, the 11 
I 
na. tional budget was discussed, and the activities of the New Deal were J 
followed closely. Rather important but 1touchy 1 medical sUbjects were 
discus sed frankly for the first time, such as Helena Huntington Smith's 
article on the influence of abortions on the maternal mortality rate of 
the nation, and fro.rn it have come frank disccussions on marriage, sex, di-
seases, and the like. 
In January of 1934, f<lllowing the Editor 1 s trip to Europe and a 
scheduled interview with Hitler, the magazine attempted to arouse its 
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readers to the menace of Hitler's imminent rise in the first of several 
articles written by Mary Heaton Vorse. In 1936 McCall's published the 
I stocy of Edward 1 s love for Wallace Simpson and his subsequent abdication. 
I' 
li 
They also published the only authorized sta tement by Mrs. Simpson in re-
gard to the incident. Thus we see McCall's policy of ti:rnely, on-the-spot 
articles which was new and difficult for a monthly publication. 
It was i n 1938 that McCall's began its Youth Conference program, 
whereby reports and observations from conferences of representative young 
people on contemporary issues were reported in the magazine. Several years I 
: . later, as an outcome of these initial Youth Conferences, McCall's was asked 
' 
to stage similar conferences over N.B.C. as a public service. 
D~ring the War 1•1cCall1 s set up what they called their National 
Defense Section. Its purpose was explained by Otis Wiese in a message to 
his staff, as follows: 
11 The dramatic shifts in world affairs that we have all witnessed 
have increased the necessity for our keeping constantly on the alert. 
We are living under a war economy now. The spending of billions is 
lifting the face of America. What better service can we render to our 
readers than to report these events, completely and impartially, re-
lating them to the lives of all the people. The newspaper, the general 
weekly news magazine, can and do report what is happening on the war 
front. But what is happening on the home front is essentially that 
which concerns the intimate lives of people and particularly that of 
women -- the homemakers. Only a women 1 s magazine can tell this · story 
to women in terms of their interests and how this wartime economy is 
affecting, and will affect, every facet of their women's lives." 
This section was edited by a different staff, operated on a different 
schedule, and had separate research facilities. 
In the past few years we see the marked increase in non-fiction with 
such articles as Clare Boothe Luce 1 s conversion to Catholicism, Nrs. 
Roosevelt's memoirs, the Ernie Pyle story, and many others. 
During these years the growth and popularity of 1'-icCall 1 s has 
steadily, until today HcCall 1 s Magazine enjoys a c ircula. tion of approxi-
mately 3,9,00,000 per issue. 
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III. :ED I 'IDRIAL DEPARTHENTS 
What is it that guides these various editorial departments? What 
is their content? approach? What changes do they make? and why? And 
how has this furthered woman's development? In the following paragraphs 
I intend to answer these questions as they were answered for me by the 
editors of each department. 
In deciding what subjects ar~ to be used for feature articles, 
Managing Editor Ellen Hess Duke remembers that certain subjects are more 
interesting to women than others. \iomen will always read anything that 
is given to them about medicine, especially a subject like cancer which 
could mean so much to them. 'VTomen 1 s service magazines have broken many 
a log jam in reference to some women 1 s diseases which now receive a well-
publicized market. Schools, child training, lunches, truancy, nursery 
schools, and how to pick them, community operations to improve schools; 
any of these subjects will hit home with the housewife and homemaker and 
will receive tremendous reader traffic. 
r~IcCall' s sets out to explore love and marital status for its 
readers, but the approach is rna ture. Love is taken out of the Dorothy 
Dix category and studied from the viewpoints of religion, psychology, and 
so forth. They have shied away from the marriage council because it is 
too specious. During the war Philip Wylie wrote an article for NcCall' s 
on the 11 Infidelity of Women 11 which was timely and important because of 
the many married men overseas at the time. 
There is an increased em hasis on interesti ersonalities 
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I' especially women, for the homemaker would like to know >lhat hers ex is up 
to and will possibly identify herself with the personality in the article. 
Aside from the news value of such articles, the editor looks fo r special 
points in the personality that will lend human interest. These articles 
are L~portant and must be well chosen. 
As far as crusades go, McCall's doesn't believe too rnuch in them 
because women cannot do too much about them anyway. Occasionally they 
will have an article on such a sub ject as nursery schools and will tell 
what to do and what not to do about then. They merely point out vbat is 
best and how to go about finding out this factor. 
'£here are a great deal of articles on mental health due to the 
war which opened up a great amount of material. The women's service 
magazines have also broken down many taboos about the subject and have 
made womenaorare that insanity is a disease andmust be treated accor-
dingly. 
1'1cCall 1s doesn't get into the international situation if it can 
possibly be avoided, because their readers read McCall's for a different 
purpose. They have found through continuous reader research that readers 
have a definite mental approach and will read one magazine for one thing 
and another for another. 
Readers will, however, read about any subject provided their own 
stake in it is clear or is made clear to them. The article must touch 
then in some way. They have found that women passionately want peace, 
and therefore, are interested in the United Nations in the same manner 
as in God. They don't care how it works, just so it does. 
Features are always preceded by sufficient background material to 
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prepare the reader for the article, and in this way l•lcCall1 s makes women 
aware of things. 
In preswting the material, i'icCall 1 s must make it seem thatit 
is the reader's business ; they put the personal approach first. They 
attempt to get women into the story in the lead and then go on from there. 
In each issue of the magazine they attempt to achieve balance in the 
articles. Entertainment is always mixed with instruction. 
Articles are mixed for variety's sake. Changes also occur because 
women undoubtedly formulated better reading habits during the war. Ar-
ticles are also considered which will possibly boost circulation. Edi-
torial changes are influenced to a degree by NcCall 1 s readership studies 
but not completely , or they would be repeating yesterday. 
In affecting woman's development they are leading women along 
but do not get too far ahead of them. The articles reflect woman's taste. 
They are att~npting to further her interests and independence of thought 
and action and to broaden her views. They are trying to affect the Ameri-
can woman by raising her sights in all home and personal rna tters. T'ney 
are trying to make her an interesting person, to increase her resources, 
to give her furniture for her mind. They are attempting to get her out 
of her house to a degree (which can be a lonely business) and give her 
something to think aoout and do to improve her family and the community 
she lives in. They hope to arouse her curiosity and then provide suffi-
cient information t o enable her to function as an individual. Through 
their articles, they are ~ing to show woman what 1 she ought to be.' 
The editorial policy is one of service to women, and as woman grows 
\I 
I 
so does the service. All senior editors operate on their own, but the 
editor and publisher is the final guide. They have staff meeti ngs once Jl 
1
\1 or twice monthly to bring everything together and even though all depart-
ments are individual units there is a nonnal amount of interchange when II 
it is necessary to bring this service to women in the most complete and 
beneficial manner. I 
In the Fiction Department we find that women 1 s service magazines 'I 
have the best records of the times; their manners, morals, styles, clothes ) 
houses, decorating, and so forth. This has b een espeically t rue since 
the turn of the century when fiction began to stem from experience. Fie-
tion gives a complete identif ication with the common problem. It is in-
dicative of what is going on in the lives of the people. Many years ago 
fiction was unrealistic; it >vas escape f iction. People are better infonned, 
and educ ated, they are widely t raveled now, therefore magazines must keep 
up with their conditioning. Fiction now presents realistic problem stories ' 
having the same problems as the readers . Some of the stories used today 
could not have been touched years ago, thus reflecting the changing t:iJnes. 
In choosing fiction, McCall's editors must fit in women's interest 
to the material. Such things as violence and viciousness are taboo, and 
HcCall' s readers don 1 t like foreign settings, because they have not been 
abroad and therefore have little interest in foreign subject s. They 
choose problems that are of particular interest to women, especially the 
emotional. Women identify themselves with the characters in the story and 
sometiriles find solutions for their own problems through ideas in fiction. 
In the fiction presented in McCall's there is a balance of enter-
tainment, instruction (in a smse), and an outlet for EliDtions. }iost 
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fiction is the problem story, but there are always some readers who want I 
the pattern sto~ -- the light, typical, boy meets girl, boy falls in love ! 
with girl, boy has hard time with girl, boy finally wins girl, story. II 
Since the audience is always growing up, old plots are used again with 
modern dialogue. The manner and things which parents permit children to 
1 do are reflected in stories, and what is accepted oftentimes depends on 
the reader's absorption in the story. Indelicate situations and dialogue 
are never handled in McCall's, and frightening stories are passed by. The 
editors have no desire to scare or burden the woman's mind. 
Fiction is a suggestion of the times and the times suggest stories. 
During the war there was a run on vm.r stories of all sorts, and after the 
war we found the returning veteran as the hero and such things as the 
housing shortage as the villain. Now we find themes running through 
fiction dealing with cancer and other diseases that are so well publicized 
today. The situations met in fiction are similar to those in the world 
about us, and seem to give women a sense of experience and relief. She 
has either experienced the same situations, knows someone who has, or feels I 
she might at some future time, and should know how to handle the thing should 
it arise. 
The most important factor considered by the McCall's fiction edi-
tor is identification. It is this that captures the reader's interest. 
Of course, it is difficult to please evecyone with a story, but lv1cCall's 
I tries to get segments that will suit all Even though readership studies 
II let them know what appeals to women in fiction and what is being read, there 
I is always a chance of unpopularity because you can never be sure of anything 
II as nebulous as audience reaction. 
II 
II 
II 
Turning to another department which houses a service perhaps most 
important to the hearts of women, we have Style and Beauty. Here the 
editor is selling style. She sl'\ows the best, brightest, most attractive, 
exciting, interesting, and easi ly available styles. The editorial policy 
in this department progresses with the progression of mass fashion. Tney 
attempt to give the best taste in color, selection and line. McCall 1 s 
tries to interpr et the low-priced field with the best fashions for its 
readers, for the young people want constant changes and ~cCall's makes it 
possible for their budgets. 
Tnere has been a great trend away from the beauty parlor and home 
care takes the lead because of the increase in new products, such as the 
home permanent wave. This system is not only cheaper; it is better. 
In McCall's Style and Beauty section, no attempt to create ex-
tremes is made; this is left to the sma. rt, strictly fashion magazines. 
McCall's merely reflects styles, showing how to keep up to date cheaply 
and smart~. They take the best acceptable of the going thing, so to 
speak, and interpret it to the reader. They are talking to the average 
woman, guiding her, and trying to make her smarter, not extreme or freakish 
' looking. In respect to changes in fashion, they attempt to change things 
to make sense in the best way. 
Thus in the fashion pages of McCall's is reflected once again an 
unchanging policy of trying delicate~ to help and improve women. 
In the Homemaking Department, which consists of three separate 
departments, NcCall' s and the other service magazines have taken particu~ 
lar care to present the best picture of all phases of current living. 
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They have dignified homemaking and have raised standards of living by so 
doing. 
In the Food Department McCall's keeps a staff of five home econo-
mists, aside from the editor, who all work together in the many steps 
required to give the leicCall reader the enjoyment of their food pages. 
There are bright, clean, modern equipped test kitchens where every recipe 
that appears in the rragazine is tested. Let's start at the beginning 
and see how the food pages of McCall's come alive. 
Ideas for each issue are usually originated at staff meetings, 
where they are discussed in full. Research is then done on the idea, 
recipes are found and they are tested and tasted. Another staff meeting 
is called and the results are discussed and decided upon. 'l'he recipes 
are then made up again and photographed; the copy is written and the 
finished product becomes the colorful, delicious-looking and easy-to~ake 
meals found in J.VicCall 1 s food pages. 
Decisions are based on seasonal foods and what they feel women 
need. They first get a theme; what is good during that particular sea-
son. They also try to teach techniques while giving logical foods, and 
try to cover the tastes of all their :readers. 
In writing the food articles, McCall's tries to present the reci-
pes very clearly so the reader can't help having good results. 'lbey are 
trying to help wmen by making it simple for them. There are always 
arti cles on 11how to make," giving certain basic techfiiques. They give 
all the little hints that are necessary to be a good cook, and ideas on 
how to vary recipes. There is just as much help as possible in every 
recipe, and the steps are always in logical order. There are also 
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alternatives given for substitute ingredients. 
All national brands are used in the testing and recipes, and a ll 
new products are tested beforehand. The McCall Kitchens give a service 
to manufacturers as well, by testing new products and suggesting ways to 
use and improve them. 'I'he staff also keeps informed of all new products 
on the market and all new aspec t s of nut rition. 
The McCall's Food Department is trying to teach and help women 
to think through a recipe logically , which in turn saves waste. They 
are trying to teach good cookery and basic techniques. They are appeal-
ing to the practical and aesthetic in woman . 
A great amount of reader mail comes to this department, asking 
advice. Women are having a dinner party or a bridge meeting and they 
want to know what to serve. Or they have heard of a new product and 
wonder if it will oe all right to substitute it ina recipe. l'1cCall 1 s 
again extends another service to its readers by answering their questions 
and giving suggestions that will increase their eff iciency and reputation 
as a homemaker. 
Tnis department is running a nutrition study that keeps the~ in 
close contact with food concerns in the United States and in universties, 
and most of all, in the American home. They have also initiated a series 
of articles on the "best cook. " Each month an American housewife is 
featured as the "best cook 11 in her section, her story is given, pictures 
are taken, and her favorite recipes are illustrated. This takes the food 
pages right into the home and shows other housewives just what their 
cohorts are doing . It keeps McCal l's up to the minute on actual condi-
tions in the home and oftentimes gives them new ideas for recipes to 
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please the ~nerican taste. 
The Household Equipment Department has brought about some of the 
most revolutionary changes in women and the home. These changes will be 
made apparent throughout this thesis. 
Aside from household equipment this department also includes 
home management. The editorial approach of picture-c~ption is used 
extensively, for it tEnds to simplify homemaking tasks. In the articles 
the editor lifts jobs out of the field of homemaking; she isolates 
tasks such as, 11 this is how to clean venetian blinds 11 and presents 
them to the reader. lvomen want to be shown; they want to know tricks 
that will save time but they don't want a lot of philosophy about how to 
do it. Here the picture-caption brings better results because they don't 
have to read how, they are shown how. 
All presentation is based on the ~ of home equipment, not on 
appearance. \'lhat will they do for the homemaker to remove drudgery from 
housework? About every other month HcCall's uses "this is how I keep 
house" articles, showing practical use of the equipment in the home. The 
reason for this is the increased cost of appliances. 'The editor believes 
that by taking the reader into people's homes and showing them how to use 
the appliances they will realize their necessity in the modem home. They 
arouse women's consciousness to the saving of modern applianxes. They 
have become a part of the modern home; they ease family relationships by 
giving the housewife more time for other things and less time to be tired. 
All appliances are tested for background material for the editor-
ial pages; it makes the .. article more realistic. They attempt to estimate 
the market, reader-attention wise, but never completely forget non-
automatic appliances. They show the various uses for different articles 
and try to guide and assist the reader editorially. V~ny articles are 
written on things in the developmental stage to keep the homemaker abreast 
of new appliances and to guide ner in buying. 
Modern appliances have been a great influence on the increase of 
women working, because they are labor-saving and give the woman more time 
to do what she wants. American women have changed their attitude toward 
homemaking tasks because of these new innovations, and they are constantly 
looking for short cuts and -easier methods. Man has also played his part 
in this change. He tries (sometimes) to lighten the burden for his wife, 
thus giving her the feeling that housework is a burden. He buye her mod-
ern conveniences when he can. Even though there is an increase of mar-
ried women vmo vwrk, they still have the most responsibility for the home 
and thus need and depend on modem equipment. It is an era of mechanism. 
Such institutions as the famuly washwoman have disappeared and mechanical 
devices have taken her place. 
McCall's are at tempting in this field to ms. ke light the grim, 
hard work that is a part of housekeeping and intelligent selection of 
appliances can contribute to that. McCall's help the housewife make these 
selections. They offer a new way of living. There need be no monopoly 
and waste of food with such things as the freezing unit. ivoman needs good 
tChols in her WJrkshop because she has a limited education for homemaking, 
which is an art. This fact seems to be forgotten so often in this har-
ried, rushing world of ours; the fact that homemaking is an art. McCall's 
is helping to remind women of the fact and to increase her knowledge on 
the subject. The kitchen should be and is the heart of the home, and in 
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the homemald.ng pages of McCall's we are beginning to see a return to this. 
Ther e has been a change in the art of homemaking ; we a re do i ng 
things in a new way due to the war, and rvicCall' s must show the advantages 
of this. They are freeing the woman to do a more complete homemaki ng job. 
Great attention is given to major appliances such as washers, 
driers, and so forth, and the service ma gazines keep abreast of all new 
developments. They receive material from manufacturers and housewares 
shows, and all new developments and major chang es are quickly used. 
l•IcCall 1 s also presents a service to manufa cturers in the form of 
completed reports from the :t-icCall Test Rooms. !I The manufacturers send them 
11 
new appliances to be tested; 1'-1cCall 1 s ma kes the test s and send back con- I 
fidential reports to the advertiser. 
It 
Their report includes test objectives ~ 
methods, temperature check tests, results, practical tests, results, de-
sign and construction, conclusions, use and care instructions, conclusions. ,, 
The test rooms also offer suggestions tha t have come up during the testing 
and mi ght be of help to the manufacturer. These tests also supply back-
ground mat erial for editorial work. 
The Houses and Home Fashions Department of IvlcCall 1 s presents to 
their readers houses and interiors which will b e helpful as well as edu-
cational. This department has long followed the practice of bringing the 
I 
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homemaker's problems to the decorator, thus giving the reader valuable I 
He Call 1 s al so initiated I information on the problems of the American home. 
articles on t he home, showing rooms as they were and as they could be, 
giving the materials used, and at prices within the range of the McCall 
reader. 
This interchange between the decorator and the home has been evi-
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r :-ent through the a:> tire history of this department, Dream Room Contests 
I have been used, urging the reader to discuss her problem and submit her 
i 
ideas. Through contests of this type McCall's has built up a wealth of 
information on what the American woman wants in her home. 
Articles are based on timeliness, and changes in home fashions are 
the result of political, social and economic developments in the count~. 
The aim of this department is to help and educate their readers in decora- 1 
ting problems of the home. They present new ideas on home design , s ug-
gesting the best ways to accomplish the deta:ils that make up the American 
home. 
Perhaps now we understand just a little bit better what the job 
of the women's service magazines is. Each individual department is spe-
cia lizing in a ~ertain service to women and the entire magazine is united 
in their ultimate goal. I have used McCall's Magazine for my specialized 
study because I feel that it has led the way in many instances in endeavor-
ing to bring the best to women, and also because it is such a well-
organized family. 
There are two more departments I would like to discuss briefly be-
fore going on, and they are Sales Promotion and Research. 
The Sales Promotion Department projects the editorial content of 
the magazine in a practical way for the benefit of advertisers and reader 
alike and for the ultimate benefit of lvlcCall' s. There is a constant tie-
in of advertisers with supermarkets all over the United States, and thus 
I I) they are able to reach woman as she is buying. All promotion s terns from 
1
1 
the editorial d epartment, and is directed toward drawing attention to 
\1 the content of the magazine. 
------· 
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The aim of this department is to aid woman to obtain the maximum 
benefit from the pages of the magazine. Since entertainment provides more 
competition for women's time, the Sales PnJmotion Department must coer-
dinate all; it is the middle of al~ departments. They interpret the 
magazine to the public, by taking various articles from the service pages 
and bringing them to life in department stores. T'ne reader is not told 
what to do, but is told: "this is a \'fay to do it." 
Through continuous magazine editorial readership research which, 
incidentally, HcCall 1 s was the first to have, the Research Department 
knows a great deal about their reader. She is older, better educated, 
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wealt~r, very interested in her house, is a great homemaker, has a neater ,I 
home, and has more time now to be interested in her home. One-fourth 
of their readers are college women. To say they know everything about the 
reader wuld be stretching the point a bit, for who can predict human 
nature with 100 per cent accuracy, but they do know enough about her to 
be able to tell, in most cases, just what she is going to like in the 
magazine, and they can therefore slant the magazine to suit her tastes. 
Since all presentation is guided to suit the audience, they know 
that problems and solutions shown step by step will appeal to their 
readers, and use such tricks to make the public read. 
Statistics guide a good bit of the policy of McCall's. 1be entire 
staff meets monthly to discuss the policies, and there is a good inter-
change of ideas. Research is used but goes only so far and the creative 
continues from there. There is a recheck on McCall's interviews and 
interviewers by an outside agency fourtimes yearly, which gives the 
de rtment honest and accurate research and makes HcCall' s Ma azine 
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a prophet on the attitudes and interests of women. 
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CHAPTER IV 
SOCIOI1XHCAL EVIDENCE WHICH DESCRIBES THE NA'IURE AND CHARACTER 
OF THE EMANCIPATION OF WOMEN OVER THE PAST FIFTY YEARS 
In tracing the interest patterns of women over the past years we 
find that they have been in a constant stage of transition. Women have 
been restless and energetic, seeming always to be looking for something 
but never quite finding it. As different movements and reforms took 
shap e women embraced them wholeheartedly, making them their ultimate 
goals, but when these goals were reached satisfaction was shortlived; the 
search went on for something new. This probably wa s due, in some respects, 
to women being sheltered for so long. Women possessed the same capacity I 
as men to think, but up to the turn of the 20th century the right to exer-
cise it has been almost completely denied them. 
Toward the end of the nineteenth century women were hidden in the 
bosom of the fami~, under the watchful care of eagle-eyed parents. Woman 
was on a pedestal but to such an extent that she was almost completely 
isolated. Her life was based largely on the English way of living and she 
spent her time promenading or at home reading , sewing, playing a musical 
instrument, or catching up on the society news. The wealthy v.rere the most 
outstanding group of the period; they were the impressionable and had 
great influence on the manners and customs of the time. There was great 
emphasis put on the social scene and travel, even then, was the 11 smart" 
I thing to do. 
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Homes of the eighties and nineties were large, extravagant and 
wasteful; clustered with lavish ornaments. Large balls and parties 
ted the social scene and were just as extravagant. It was a period 
ornate splendor. 
\'loman wa s allowed limited 0.utdoor activity; her game being cro-
quet. She went coaching with her family or friends, if properly chaperoned!~ 
and took occasional boat excursions. Although these so-called sports 
were limited, they did bring women out of the house, into outdoor activi-
ties and paved the way for future competitive sports with men. The bi-
cycle became popular at the end of the century, and women gave it their 
firm support. In the June 1896 issue of The Queen of Fashion we find the 
following comment: 
11 Time was when women stood quietly by and beheld their brothers 
priding themselves upon their intelligence, ingenuity, and athletic 
forms, but t hose days are things of the past and women now share in 
the many laborious and enjoyable pursuits once denied them. Cycling 
builds up their feeble frames and infuses into their dull and sordid 
thoughts prospects of a bright and cheerful \'.Orld." 
The significance behind these words needs no explanation. Other 
women's sports, such as ;skating, tennis and golf, were rather slow in 
starting due to the prejudices of the period and also, I should think, to 
the manner in which women dressed. There were no sport clothes for women 
as yet and they participated in these activities in the volwninous apparel 
they used for everyday wear. 
Up to this time the teaching and nursing professions were the 1\ 
only ones in which women participated with the approval of society. 
Woman's parti cipation in other professions was not condoned until World 
War I. There were women writers but they mostly used pen names and if they 
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didn't, were considered quite daring. The theatre also off ered opportu-
nities for women, but this profession did not becmne respectable for them 
until the twentieth centur,y. 
Strong-minded individuals of the feminine sex had started revolt-
ing against the concept of 'bourgeois respectability 1as early as 1848 
with Lucretia Hott, but the real fight for women's rights began in the 
late 19th century and was won in the early 20th centur,y. Such women as 
Susan B. Anthony and Carrie Chapman Catt were the champions of economic 
independence for women. 
In the niaties women wore tailored skirts that swept the ~ound 
and evening clothes that were terribly fussy. Different outfits were 
necessary for different times of the day, giving the impression that women 
spent most of the time changing their clothes. 
The kitchen was a beehive of activity; such things as canned goods 
and bakery products were frowned upon by most people. Homemade food was 
the keynote, but by th e turn of the ca1tur,y canned products and ready-
made foods were being used by a majority of women. 
In the beginning of thetwentieth centur,y we see many radical changes 
in the lives of women; changes that had been brewing for some time and 
were now to come to the boiling point. lllfa.ny factors were responsible for 
these changes, aside from the general discontent of women. New inventions 
were hitting the market tha. t w·ere bound to alter the lives of the entire 
civilization of this country. 
By the outbreak of the first World War such things as the electric 
light, heating, and plumbing ha.d become a part of the American home. 
40 
===J,k,_=-
1 
/ Electric irons and washing machines had lightened the burden of 11washday 
blues 11 ; prepared foods gave the house"hd.fe time to devote to other things. 
Because of the many new improvements woman began taking an interest in her 
home; it became cheerful and bright. Women also had time to see v<hat was 
going on in the world about her. She joined women's clubs and entered 
employment that was unheard of in generations past. The typewriter of-
fered women new opportunities and they entered the ranks of the business 
world. 
nrunigration was mounting because of the conditions abroad; the 
international situation was becoming tense; new plants and factories were 
springing up; manners and morals were breaking loose from the old Victorian 
concept; the country was rapidly changing its pace. 
It was an era of Gibson girls and dusters and veils and internation- 11 
al marriages. The automobile had become a new sport. Women wanted rights .1 
as individuals. They entered the field of sports and business along with 
men and proved themselves shrewd and outstanding in their work. 
With the coming of the v1ar in 1917 came also a need for women at 
the front and at home. Women became nurses and Red Cross workers. They 
took men's places in factories and offices. They even entered various 
branches of the service. They were doing jobs that were formerly thought 
impossible for women. 
When the war was over even greater changes took place. Women 
had been overseas and seen a different kind of life. Men also came back 
I 
with new ideas and wanted their wmen to be what they had seen "over there." 
Women that had taken over men's jobs when they were away no longer wanted 
the shelter of a home life. 
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'Ihe women 1 s suffrage movement had gained momentum in the early 
part of the twentieth century and by 1920 the fight was won with the 19th 
Amen&aent. Having broken from her sheltered life and gaining equal rights, 
woman decided to enjoy her nev.r freedom. Not only did her customs change, 
but her persomlity and appearance as well. 
A fashion caption from the Hay l, 1919 issue of Vogue describing 
the latest thing, so to speak, in women's apparel will give the reader 
an insight int o the new freedom of the twenties: 
1~vnen a slender stain frock depends entirely upon the curving 
lines of neck and skirt -- a skirt slit on either side to the silken 
knee -- then indeed those lines must be French, and here they are of 
Lanvin's designing. A double apron gives its cold jet glitter for 
the gown's only adornment. The middle gown, ••• with greater ex-
travagance, has completely covered the satin underslip with a new 
overdress heavily embroidered w~th jet ••.• There is something less 
of dignified composure in the next froc k of satin and net. A cer-
tain coquetry lurks in the flounces of jet, a certain pert insouciance 
flashes from the jet fringes ••• and heavy strands of jet beads 
accent the whiteness of those restless French shoulders." 
The aftermath of the war brought many decided changes in women 1 s 
conduct: smoking, drinking, swearing, and a freer sex life took up a great 
deal of their time. This new generation was rTo:rid.ng hard at what it 
called freedom, a revolt against vmat had been the order of things. The 
flappers were appropriately named, for they "flapped" about to cocktail 
parties, wearing visible cosmetics (shocking at the time) and sparce flimsy 
dresses. Freud beca~e the keynote of conversations. Women seemed to be 
flaunting their new independence in the face of their elders. 
One must remember, however, the great influence the war had on 
these people. They were cases of war neurosis. During wartime people 
realized they might be alive one day and dead t he next, so they gathered 
rosebuds while they could. Having tasted this life it was difficult to 
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revert to the old form of staid living; hence the 11 roaring twenties. 11 
Woman, at the same time, was grmring independent of the burden and 
drudgery of housekeeping. Smaller homes and compact apartments '1-rere taking '1 
the place of the spacious home. Everything - clothing, food, appliances, 
was ready-made. Woman had time on her hands and energy to burn. 'Thus the 
increased number of women -working. Girls were leaving home for large citie~ 
and economic independence. 
The life of the twenties is truly depicted in the movies of that 
day. It was an era of sin and passion; moral standards were shocking and 
manners h~d ceased to exist. Frederick Lewis Allen says of this new 
trend: 
"Each of these diverse influences -- the post-war disillusion, the 
new status of women, the Freudian gospel, the automobile, prohibition, 
the sex and confession magazines, and the movies -- had its part in 
bringing about the revolution. Each of then, as an influence, v1as 
played upon by all the others; none of them could alone have changed 
to any great degree the folkways of America; together their force 
was irresistible."l 
During the twenties women also came into their own in the fields 
of theatre, science, writing, design, and other such professions. It was 
at this time that the policewoman had her start. In 1928 Amelia Earhart was 
the first woman to fly the Atlantic. The Atlantic City bathing beauty !/ 
contest became a real business. 
From the short skirts, shingled hair, shapeless figure, rolled 
stockings, and rouge of the twenties, women move into a new decade where 
they adjust thenselves gracefully, and find a new satisfaction. 
1 Frederick Lewis ~llen, On±y Yesterday, Harper & Brothers, New 
York & London, 1931 
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There seems to be almost a lull in the thirties after the roar 
of the twenties. True, all the obsessions of the twenties did not dis-
appear overnight, but they were assimilated and became l ess talked about. 
Perhaps the main reason for this was the Depression. There were short-
ages of every kind and ~~men were forced to concentrate on the home and 
basic necessities for living. There was little money for maid service 
and women returned to their kitchens. They began to realize how incon-
venient and awkward their horne facilities were, and hastened recognition 
of the new manufacture and use of modern and practical kitchen equipment. 
As . . a result the kitchen gradually became the center of the home, and the 
family again became a unit. 
Fashions of the twenties had been slightly masculine and 11 sophis-
ticated. 11 \'Iemen were 11world weary" and rianted no part of formalities. 
In the thirties, there was a return to graciousness and formality. Dresses 
became longer and the severe styles of the twenties gave way to the more 
feminine variety of the thirties. Woman became more alert. 
With the end of Prohibition came the beginning of cafe society. 
Psychoanalysis was a new fad that .was destined to play an important part 
in the lives of many people. Sports became a national hobby. The radio 
was now a definite part of the American home, also opening many new career 
opportunities to women. College women were accepted as normal human be-
I 
ings, whereas up to this time they had been frowned upon as being radical, 
I unfeminine and the like. 
ll 
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American Business began using women's beauty for business sake. 
Women became airline hostesses, demonstrators, models. The business of 
beauty became all important to women and millions of dollars are now 
45 
:=.c~=;;===--"'--=-= -=-=-=-- ~--=-- ==:c;c===='-=--
spent on beauty aids each year. 
During the thirties we have seen woman become prominent in many 
fields, increasing her awareness of things, taking a definite interest 
in her home, her family, and in herself. 
"She has been freed from Victorial restrictions of propriety, 
from the cumbersome costumes of an earlier day, from ancient preju-
dices about women in jobs, from the restraints of fonner class dis-
tinctions. She has almost certainly had a better education t han her 
grandmother had; she can master many more gadgets; she probably has 
a better knowledge of the wayi of the world, and a better-infonned 
desire to help improve them. 11 
Today' s womn would certainly be looked upon w.i. th amazement by 
the woman of half a century ago, for she now can fly her own plane, drive 
her own car, be a success in the business world, receive as much education 
as she ~sires, sew her own clothes, keep a lovely home without help of 
servants, cook her own meals, move in whatever circles she so desires, and 
be a glamorous woman and mother. There is little doubt that woman has 
become versatile in many, many fields and wields a tremendous influence 
in the world about her. Time has wrought many ch~nges in the American 
woman, some bad, some good, and it is not for us to say just what woman 
will think of or do next. 
1 Rogers, Agnes, Women Are Here To Stay, Harper & Brothers, New 
York, 1949 
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CHAPTER V 
INTERRElATIONSHIP OF CHAPTERS III AND IV 
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The purpose of the wmen 1 s service magazines has been to inter-
pret the news in all its aspects to the homemaker in order to help her 
improve her home and widen her scope on all affairs. We find that many 
of the changes that have been closely associated with the women's service 
magazines. vllien woman was too sheltered, these periodicals gave her new 
interests and helped her peck her way out of her shell; when woman be-
came too "free, 11 the women's service magazines tried to tone her down by 
giving advice and modifying new 11 fads 11 that sprung up; "When woman was in 
trouble and needed help, especially during war years and the Depression, 
these magazines showed her ways to economize and conserve and to get along 
in the best way possible. 
It has not been a smooth path f or t he women's service magazines, 
for woman, unpredictable character that she is, has had her ups and 
downs. In comparing woman in various generations and the women 1 s service 
magazines and what they have accomplished, we fini an outstanding inter-
relationship of the two. 
In the period before 1900 when women were so terribly sheltered, 
i 
I 
being allowed no outdoor activity or professional work to speak of, we 
find in the women's service magazines articles on tliue~ conventions, 
affairs of the heart and proper decorum. Since women needed diff erent /I 
outfits of clothing for eve~ occasion these early service magazines 
were filled with fashions suited for ever.y function. During this period 
we find articles on the betterment of women, with warning, however, that 
women are not to take over the duties of man. This advice was directed 
toward the unrest of women which accompanied the beginnings of the drive 
for equal rights for women. \fe also find in the women 1 s service magazines 
of this time the begin~ings of domesticity. Even though there were ser-
vants to do the work, the mistress of the household had to direct them, 
and new and easier methods were welcome. All this time, the women's serv-
ice magazines were stressing education for women and they were rewarded 
with the opening of s evera.l w:>me n 1 s colleges. 
From 1900 to about 1920 the women's service magazines carried 
on many crusades and advocated various w:>men 1 s causes. Public health acts ! 
I 
were fought for and won; such things as the public drinking cup disappeared ~ 
and the Pure Food and Drug Act was passed. Conditions were poor because I! 
of mounting immigration and the resulting 11 sweat shopsrr and slum settle- 1 
I 
ments. Childlabor was fought and better working conditions were advocated. i1 
Since prepared foods were gradually being used by women the women's serv-
ice magazines set up laboratories and kitchens for testing these products 
to provide accurate information for the homemaker on problems of home 
economics. Bureaus were instituted also for investigation of foods, 
drugs and other products. Women were also beginning to use new electric 
appliances that were making their appearance on the market and the serv-
ice magazines helped the women to learn the practical use of this new 
equipment. They helped the homemaker adapt herself and her home to the 
new and changing conditions, and increased her interest in "domestic 
science." 
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Because of the war, women were leaving their homes and taking 
men's places; they were joining clubs and entering employment. The 
women's service magazines brought in representatives from ever.y walk of 
life to discuss their fields in the magazines, in order to further women's 
awareness and consequent improvement. There were also delicate editorias 
on manners and morals, necessary due to women's new positions. 
With the end of the war and the twenties, women had won their 
11 equal11 rights and were enjoying their new freedom. Their interests had 
changed; they became the companions and rivals of man. The women 1 s serv-
ice nagazines of the time clearly reflect this change in their articles 
and editorials. Lovelorn columns made their appearance, offering advice 
to women at a time v.hen they really needed it. Religious authorities 
contributed sermons on various issues of the d~, offering the wisdom of 
better days instead of the folly of the present (twenties) day. Doc-
tors wrote articles on free sex life which was a prominent characteristic 
of the era. Fiction became realistic, stemming from experience. 
The women's service magazines were also illustrating ready-made 
products, from food and appliances to clothing. Labor-saving devices were 
described and articles on improving, efficient equipment for the home were 
offered. Since women were growing independent of homemaking and house-
keeping the service magazines offered guidance on the best and easiest 
methods of cooking, cleaning, decorating, and the like, in order to keep 
women's interest in the home, at least to a degree. 
These periodicals presented articles on international affairs, 
which had become important to people since the war. They also initiated 
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bureaus for better care of children and family management. Fashions in thesb 
magazines were simplified versions of the sophisticated styles of the era, 11 
so that the homemaker could wear stylish clothes without feeling too 
extreme. 
During this period of radical change, the women's service maga-
zines did a noble job in keeping women interested in the home by giving 
her new and interesting tools to work with; in keeping women interested 
in national and international affairs; and in keeping women interested 
in womanhood. 
In the thirties the women 1 s service magazines bore great in-
fluence in the tremendous change that took place in women. True, the De-
pression was the great cause of women's return to the "heart" of the family, ! 
1, 
I but these magazines helped her make this return graciously. 
I 
The Depression brought with it shortages of all kinds. Women 
found that things they were accustomed to and had taken for granted dis-
appeared overnight. There was no more money to spend foolishly and women 
were forced tog et back on the job of being good, economical housekeepers. 
~mids were laid off and women returned to the kitchen and homemaking. 
They began to take a new interest in their home and in the homes about 
them. The women's service magazines wrote article after article, helping 
women to get along during the Depression by showing them what others were 
doing to conserve, and by giving helpful aids and hints. Women became 
concerned with the rest of society; there was a growing social conscious-
ness and they became interested in the world beyond themselves. The serv-
ice magazines presented articles on the international situation and on other 
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political and economic matters. They were educating women on the affairs 
of their countr,v by dealing with such subjects as the national budget and 
the New Deal. As medical research increased and new conclusions and dis-
<roveries were made the women learned about them in the pages of the 
women 1 s service magazines. 
During the second World l•lar these magazines were a great source 
of information to women by interpreting the wartime economy in tenns of 
women's interests. Through special defense programs they were able to 
tell the housewife what foods would be available and how to prepare these 
foods to get the most out of them. 
The country is doing things in a new way since the second World 
·war and the women's service magazines are showing women the advantages 
of this. New products are tested and presented to women for practical 
use. These magazines are proving to women and showing them how so many 
more things are being done at home; home beauty care, homemade clothing , 
home freezing, and so on. The trend today is servantless households, 
which leave a wide field for modern equipment, time-saving devices, and 
compact homes. Homemaking is the "thing" now. In publicizing a woman 
for any purpose, there is almost invariably a picture of her cooking, and 
her favorite recipe is always given in the article. 
I 
I Women certainly have gone through a period of change, and the wo.lllBil 11 s 
I 
I 
service magazines right along with them, but to say which paced which is I 
something no one will be able to do. At any rate, the service maga zines 
have helped to show women a goal and move her gracefully toward her goal. 
They have given her interest in her home and increased her awareness in 
the world about her. 1hey have raised standards of living by appealing to 
50 
women's taste. They have, more than any other means, been able to get 
into the heart and home of women. 
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CHAPTER VI 
PUBLIC REIA TIONS POTEN'fiAL OF THE \~OHEN' S SERVICE MAGAZINES , 
AND TODAY 1S 'VJOMAN 
Many many books and articles have been written about women, prais-
ing and criticizing them, lauding and debunking them, and I have no de-
sire to add my name to that list. My intention has been, and is, to il-
lustrate the enormous influence women bear in this world of ours today, 
and the influence they have wielded in speeding the progress of America. 
We have seen in the foregoing chapters the strength of women 
in action, in the suffrage movanent, prohibition, and repeal. Today 
women carry the fate of much of big business in their hands by their lead- " 
ing position in the consumer market. Women 1 s importance is tremendous. 
Just a few of the statistics tila.t have been estima.ted are: 
Women: 1 - are beneficiaries of more than 80 per cent of all 
privately-owned life insurance, 
2 - inherit 70 per cent of the estates left by men and 
64 per cent of those left by otherwomen, 
3- own 50 per cent of all· privately-owned stock in 
large corporations, 
I 4 - cast over 50 per cent of the votes in national elections, 
5- spend 85 per cent of the consumer dollar. 1 
In order for organizations to appeal to women they must sense 
the drives that cause women to act and utilize their techniques according-
l y . Just what is it that interests women? According to the National 
Broadcasting Company's survey of June, 1948, women are more interested 
and absorbed in p_eople than men are. Their interests are more a esthetic 
and somewhat more personal than are those of men. Specifically, their 
interests run to matters of social contact and convention, literature and 
books, music, religion, art, education, and the theatre. They show great 
interest in personal adornment and personal attractiveness and in domestic 
matters. Judging from this it would seem that women are mainly interested 
in arts, education, and social matters. This would naturally call for 
an appeal to women 1 s sense of beauty and to anything pertaining to her-
self. As was shown in the foregoing pages, women will b ecome interested 
when the subject makes clear her stake. 
Walter Pitkin says of women: 
11 
••• women ••• are much more deeply interested in living than in 
erecting economic systems; more concerne~ with feeling, sensing, 
touching, doing, andusing than with inventing, organizing, creating, 
improving, saving, and getting ahead; more absorbed in the here and 
now than in the long run; more distressed over today 1s lack than over 
tomorrow's dangers. In a word, she is the natural consumer, just 
as man is the natural producer. And we cannot construe the drift of 
a society like our own unless we understand this fact in all its 
ramifications. 11 2 
The women's service magazines have understood what Pitkin is talk-
ing about and have slanted their pages toward women accordingly. '!'hey, 
the women's service field, have done an excellent public relations job 
for women. They have helped \\'Omen adapt themselves to their envi ronment 
and interpret themselves to society through the pages of their magazines. 
They have realized the growing importance of women and in so doing have 
made other organizations aware of the fact. They have furthered the 
1 National Broadcasting Company Research Department, June, 194S 
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public understanding of women by halping them increase their knowledge and 
become important persons. 
Other organizations today cannot deny the fact of women's impor-
tance. Take for example the field of advertising. Advertisers are be-
coming increasingly aware of the potentialities of the women's service 
magazines and their influence on w::>men, and as a result, are cone entra t-
ing more and more of their advertising in these magazines. According to 
Publishers' Information Bureau Records, the increase of advertising in 
women's service magazines was 96.4 per cent over the 1940 level as com-
pared with a gain of only 52 per cent since 1940 in the four leading 
weekly publications (Saturday Evening Post, Time, Life, and Colliers). 
Let's take a look at the importance and influence of women in 
the various fields that, together, make up this country's economy. We 
already know that women spend S5 per cent of the consumer dollar. ~lliat 
about the ether 15 per cent? It is safe to say that although women don't 
in most cases actually do the spending of this remaining percentage, they 
do influence its use to a great extent. Various surveys taken by New 
York's leading department stores show that women either do the most pur-
chasing of men's apparel or are responsible for making men go and buy 
themselves certain items. Macy's credits women with buying S5 per cent 
of men 1 s accessories and clothing. These facts are recognized by industry, 1: 
and many corporations and businesses are taking special pains to appeal 
II to women. 
!I As shoppers, women have almost a complete monopoly. Men have grown 
I 
tired of this time-taking profession, and have happily turned it over to 
women. As a result, shop-keepers and merchants have become particularly 
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conscious of appealing to women, and it is the store with a good appear-
ance that will win women's favor. lllla.ny surveys have also been conducted 
on the buying habits of women and it has been found that over 50 per cent 
of food sales are made on impulse. This necessitates greater store dis-
plays, rather than stockroom demands. Women like sincerity and adroit-
ness in selling efforts, but don't like to be rushed. This latter only 
arouses their suspicions and may quickly change their minds about buying 
the article. The women's service magazines are teaching women to be 
shrewd shoppers: to weigh values and consider just what the article will 
do for them. The packaging of products is extremely important to women , 
and techniques must be used that will appeal to them and stimulate sales. 
Since women's first interest is their home, in most cases, they 
naturally weigh the advantages and disadvantages before buying an article. 
What will save time and energy? And, bring the best results? External 
appearances are important to women's aesthetic .sense, but internal value, 
the use of the thing, is the aspect that will count in the long run, for 
women don't like to be fooled. 
These matters are vital, not only in the sale of food, clothing, 
1 
I 
appliances and the like, but in the purchase of such things as automobiles, 
insurance policies, and stocks and bonds. Women aren't particularly con-
cerned with how a thing will work; they want to know that it will work, 
and what it will do for them. 
As a result of the new uwornan11 market in all phases of livins, 
the field of advertising has changed its trend. Advertising is now 
slanted to "the little woman; 11 in looking through the pages of a magazine 
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or a newspaper you will find advertisements carrying either pictures of 
women, children, the home, or something pertaining to women. They, ad-
vertisers, are beginning to utilize techniques that will capture the in-
terest of women and sell them their product. 
More specifically, advertisers are reaching women through the 
pages of women's magazines, especially women's service magazines. It is 
here that women go for aid and for reasons of theircwn they place faith 
in the ads in their own periodicals. The greatest increase in adver-
tising volume, an increase of 96.4 per cent since 1940, is found in the 
women's service magazines, and the Starch Consumer Magazine Reports 
illustrate the immense response of "WOmen to advertising. During the 
period of January 1949 to December 1949 the four-color page advertise-
ments which appeared in McCall's Magazine attracted the attention of 42 
per cent of the"K>men readers. Women, however, are not to be fooled by 
advertisements. They are more readily attracted to those that are en-
dorsed by ordinary women, homemakers, like themselves. Above all, they 
want the truth and sincerity, along with attraction, and they are not 
to be bluffed by a lot of 11whitewash. 11 
It has been found that readers turn to a certain periodical with 
a fixed mental state, and it is to the women's service magazines that 
women turn for suggestions, ideas and aid. The public relations pot en-
tial of the women's service magazines lies in the proven effectiveness 
of the service group as a medium of communication. 
The foregoing study has attempted to show the force of the women's 
service magazine group as an instrument of social action. Our definition 
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of public relations implies that one of itx major goals is to create ever-
widening areas of awareness, followed by democratic mass action. For the 
public relations professional, then, the women's service magazine field 
offers nearly unlimited opportunities for creative communication. The 
success of the effort will be limited only by the extent to which the 
intent of the public relations message conforms with the policies of ad-
vancement, individual freedom and social worth held by the w:>men's service 
magazine group. 
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